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Introduction
Tourism has become one of the most remarkable socio-economic phenomena, since World War II. Now it can be considered that it is a vital dimension of global integration and trade activities and has therefore become the world's largest source of foreign exchange receipts. According to the latest figures compiled by the World Tourism Organization, in 2005 international tourism receipts are estimated at US$ 680 billion (including international passenger transport it exceeds US$ 800 billion) and represents approximately 6 per cent of worldwide exports of goods and services (World Tourism Organization 2006) . Especially in developing countries, international tourism as superior good may well become an important factor for economic development, as demand increases more than proportionally with world income.
Additionally, international tourism may push the political leaders in the country of destination to approve more civil rights and open the country for international trade (e.g. Lim 1997 , Sinclair 1998 , Deloitte & Touch, iied and odi 1999 Brau et. al 2003; Neto 2003; Freytag and Vietze 2007) .
As tourism may be a relevant factor for development, an important question to answer is which determinants can push the demand for tourism in the countries of origin. We try to analyze which determinants explain the huge differences in the tourism flows of international travel between countries. The focus of our examination is on the push factors, or the demand-side, of international outbound tourism.
Although, the demand for international tourism is influenced by many factors, nearly all foregoing tourism demand studies concentrates on economic factors, primarily income, in estimating fluctuations within tourism (Lim 1997, Zhang and Jensen 2007) . In this paper, focus is on the explaining variables besides the expected influence of per capita income when one neglected the great impact of the attractiveness of the potential country of destination by observing only one (dominant) destination country. Our question is, which impacts do socio-economic factors have in the country of origin in the decision making process of traveling abroad.
Like in several sectors of consumer demand, attitudes, believes and the political environment may also influence the tourism demand. The aim of this paper is to analyze the impact of cultural, especially -because they cover a strong common cultural background -religious and political factors on tourism flows from all 2 countries into the USA. Although, some literature about religion and economic wellbeing (e.g. Heath et al. 1995) exists, papers dealing with the impact of religious believe on travel decisions are currently lacking. So, Vukonic (1996) pictures in his book the interaction between "Tourism and Religion". Even though this is the first book that starts identifying the interdependency between tourism and religion, it consists primarily of the authors' observations and reflections rather than objective statistical descriptions. Furthermore, Vukonic (1996) discusses the topic how religion can influence tourism primarily with -particularly Catholic -pilgrimages and not on broader scales. Also in Hindu societies, pilgrimages play an important role in explaining travel movements (Singh 2004) . Cohen (2003) focuses more on the differences between religious travel and "normal" tourism when analyzing the reasons why American Jewish students come to study in Israel. His main result is that students who are interested in the Jewish religion (and that's why decide to study in Israel) are not interested in Israel's heritage sites; while those who come primarily as tourists to see the country and meet its residents are often not very religious. One can interpret this finding as a hint that religion is not the main reason for destination decisions of tourists. Running also a case study in Israel, Poria et. al (2003) came to different results. In their study tourists' visitation patterns to the Wailing Wall in Israel, a heritage site of religious significance were explored. The results indicate that tourists' visitation patterns are linked to tourists' religion and their strength of religious belief per se; but indeed it is the culture in which participants live which constructs the meaning tourists' associates with the site. In the first instance, this provides relevant information for the tourist management of heritage sites. Thus, it also supports our argument, that religion is a suitable indicator for the cultural proximity of societies. Mattila et al. (2001) investigate the influence of religion on tourism with another angle of view. They examine the impact of religion (and gender) on the behavior of college students during spring break holidays. Results indicate that Non-Catholic Christians (Protestants) have the lowest potential engaging in health-risk behavior (like excessive drinking) which is mostly an integral part of spring break holidays. This can explain the differences in these tourism flows within the USA.
Instead of undertaking case studies on specific religious influences on the tourism environment of sites or regions, we run a global panel estimation to get a more general insight into this relationship. The paper is organized as follows. While section 3 discussed in section 4. Finally, section 5 concludes the paper.
The Model
In this paper, we estimate the impact of socio-geographical factors in the country of origin on tourism by using a gravity model. Founded by Newton, gravitation is the physical force that increases with mass and decreases with distance. In physics, the gravitation force between two bodies is given by:
is the gravitational constant ( G as being direct proportional to the product of their economic size (usually expressed as the absolute GDP) and inversely on the distance between them. The commonly used form of the model, developed independently by Tinbergen (1962) and Pöyhönen (1963) , in international trade is: Durbarry 2000 , Gil-Pareja et al. 2007 ). Durbarry (2000) and Gil-Pareja et al. (2007) conclude that with the exception of for instance Linneman (1966 ) or Bergstrand (1985 , the equations estimated in the empirical literature have been ad hoc ij u 4 specifications. Although, the first gravity models of trade come without a theoretical foundation, this has changed. Linneman (1966), Anderson (1979) , Bergstrand (1985 Bergstrand ( , 1989 Bergstrand ( , 1990 and Helpman and Krugman (1985) assert that the gravity equation is a reduced form of a general equilibrium model in which countries' income represents the productive capacity of the exporter (supply side) and the absorptive capacity of the importer (demand side), and distance approximates transport costs. It was a fundamental finding as Bergstrand (1985) demonstrates that in a realistic assumption without a perfect international substitutability of goods in production and consumption, the gravity equation usually estimated omits some relevant price variables, implying a serious misspecification of the model. According to Eilât and Einav (2004) and Gil-Pareja et al. (2007) , we therefore include the PPP conversion factor as a measure of the relative cost of living in the destination, with respect to the origin country. So we can take into account the variation in prices between the countries as well as the variation in real exchange rates over time. In addition to international trade flows, the gravity equation has also been applied to a range of ''social interactions'' such as migration, regional studies or foreign direct investment.
The gravity model has also been applied in the field of tourism. As in all studies stated above, we solve the equation (2) by expressing the variables in natural logarithm.
5
Including a set of dummies and time invariant variables (above all for the distance between the two countries) in our gravity model, a country fixed effects panal estimation cannot be applied. In addition, the variable (GDP of destination country) is cross-time fix, as we use the USA as the only country of destination (see section 3), so that we also cannot use period fixed effects. This is also not required, Wei and Frankel (1997) , we endeavor to estimate the exact effects of geographical variables that are constant over the sample period. The inclusion of country dummies will undermine these efforts, because the time-constant geographical variables are hidden from analysis as they are subsumed into the fixed effects. Nevertheless, we run an additional random effects model in a sensitivity analysis, supporting the findings of the pooled panel estimation.
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The religion or language could be country GDP demanded, but this counts only in the very long run.
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Due to data availability, we use the USA as the only country of destination in our gravity analysis. For the USA the World Tourism Organization (2007) countries. Of course, flows of tourism expenditures (respectively receipts) may be slightly superior to flows of tourism arrivals, as these flows do not control for either the length or the spending intensity (actual value consumed) of the tourist stay at the individual destination. However, wide ranged country to country (country to USA in our case) data of tourism expenditures as well as of receipts are insufficiently available at present to undertake estimations for a large panel of countries, and about all, they are often considered highly inaccurate (Zhang and Jensen 2007) . For our study it is, according to Eilât and Einav (2004) and Zhang and Jensen (2007) necessary to accept that data on flows measured as tourism arrivals is in some aspects less valid as it only weakly quantifies what should be measured, but in other aspects a more valid indicator as it quite accurately measures tourism flows than receipts.
The most important exogenous variables are the value of absolute GDP (purchasing The descriptive statistics referring to all non dummy variables are reported in table 1. In order to detect possible endogenity, we applied a correlation matrix of the main explanatory variables (see table 2 ). However, no strong endogenity can be detected. 
Empirical Results
We seek to determine the drivers which are influence the amount of inbound tourism First of all, we use the PPP conversion factor as a measure of the relative cost of living in the country of destination with respect to the country of origin ( In a second estimation, we omit the insignificant variable distance to equator to raise the number of observations. In the third and fourth (again without distance to equator) estimation, we run model 2), in which the Christian dummy is subdivided Moreover, these countries have a significant Diaspora in the United States.
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It may be possible that this is also a result of the stronger US entry requirements for people of Muslim countries since September 2001.
confessions did not add much additional explanation power to our model, albeit one can see that people from Orthodox countries (mainly Eastern Europe countries) demand lower outbound tourism into the USA. Together with the strong positive impact of the English language this heightened our impression, that for the majority of tourists the destination choice for a holiday country is rather driven by the demand for cultural similarity to the home country, than by the desire to experience quite different other cultures. Presumably, this shows the people's inherent fear of the new and the other.
In the following, we analyze whether this finding is also The results above support the strength of our findings. Except of the dummy for the US Visa Waiver Program ( ), which shows the opposite, but also insignificant sign, all other main variables remain, with, however, sometimes lower t-values, as in our pooled panel model. Hence, the random effects model also underpins that the amount of absolute tourism arrival into the United States will be influenced positively by the absolute GDP, English as main language and a non Muslim religion (Christian, Buddhist, Hindu, Shinto and Jewish) all in the country of origin; and will be influenced negatively by the geographical distance, the relative distance in the purchasing power between the two countries, the absolute GDP in the USA, and the size of the country of origin. This supports the findings of our the preferred pooled panel model.
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In this paper we discuss the effects of cultural -and particularly religious -factors on tourist flows into the USA as the world largest tourism destination. To estimate this empirically, we run an augmented gravity equation. Besides the basic variables size (country's GDP) and distance (distance between the capitals of the countries of origin and Washington, D.C) we include a set of variables that allows us to control for other important exogenous determinants of international tourism flows (the use of a common language (English); island and border status; special visa facilities; the relative costs of living; the governance situation; etc.). Our results give evidence that the gravity equation is an excellent instrument to explain variations in international tourist flows.
Go tourists on holiday to become acquainted with foreign cultures? Rather not! So, with respect to the aim of the paper, we have found that cultural proximity between country of origin and country of destination have positive effects on the tourism flows between these countries. In particular, after controlling for a set of geographic variables, people from countries with the same language (English) and the same high governmental rankings like the USA, show a higher demand for traveling into the USA for holiday than people from other countries. Above all, we have clear and stable evidence that tourists coming from Christian -and here particular from Catholic and Protestant -countries, prefer the USA as holiday destination much stronger than people from Muslim countries. As a common religion covers a strong common cultural background, these supports our argument that people wishing to go on holiday to countries with a similar cultural and political background. We think, this result is not surprising, as it shows the people's inherent fear of the new and the other.
Further research is necessary to extend the sample to learn more about other countries of destination. Nevertheless, our results give us a direct and crucial hint that culture and religion may play an important role in explaining international trade relations.
